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FOCUS ON CORE

OPTIMIZE FOR SUSTAINABLE GROWTH

I‘Dprimo

SERVICE SOLUTIONS

DIVERSIFY AND EXPAND LEVERAGING

COMMITTING TO QUALITY CUSTOMER SEGMENT COMPETITIVE ADVANTAGE

B STREAMLINE THE OPERATION B NEW MARKET B ALL-IN-ONE SERVICES

B TALENT DEVELOPMENT B NEW SEGMENT B DIGITALIZATION AND SMART

INNOVATION
B ENSURING HAPPY EXPERIENCES
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OPPORTUNITY UNFOLDING
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SERVICE SOLUTIONS

OPPORTUNITY TO SHINE BRAND REIMAGINED CONTINUE FOCUS ON CORE
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100 % 17,437 hov

52 PROJECTS
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